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FIVE STAR ALLIANCE DELIVERS
AFFLUENT TRAVELERS TO YOU

Five Star Alliance is the most comprehensive collection of
hand-picked luxury hotels available anywhere, online and in
print. We reach the highest, most targeted demographic of
af uent travelers and invest heavily on Search Engine Optimi-
zation (SEO) and Search Engine Marketing (SEM).

PROFILE OF OUR CONSUMER
Average net worth: $2.5 million
Average household income: $195K
Average age: 43

91% do not mind paying more for a high
quality product or service

ABOUT FIVE STAR ALLIANCE

Five Star Alliance contains the most comprehensive
collection of hand-picked luxury hotels available
anywhere, online or of ine. The site offers exclusive
information, photos, and rates of Four and

Five Star hotels.

Founded in 2004 by experienced Travel Industry,
Media and E-Commerce executives from Washington
Post, Newsweek Interactive, Cal Simmons Travel,
Goldman Sachs, and Epinions.com.

Five Star Alliance has quickly become a leading
site for luxury hotel research and booking.



FINE S TAR

AL LI A NCE

OUR TRAFFIC
4,000,000 monthly page views = 400,000 monthly uniques

Demographics of Five Star Alliance Visitors

AGE TOTAL NET WORTH
Average 43 (excluding primary residence)
Under 21 0% Average $2.5 million
21-29 9% $250 - 499k 16%
30-39 17% $500k - 1 million 17%
40-49 21% $1 - 2 million 25%
50-59 37% $2 - 5 million 33%
60-69 14% $5 - 10 million 4%
Over 70 7% Over $10 million 5%

ANNUAL HOUSEHOLD INCOME

MARITAL STATUS Average $195K
Married 64% $50 - 90k 13%
Partnered 12% $100 - 149k 21%
Single 19% $150 - 199k 16%
Widowed 1% $200 - 299k 14%
Separated / Divorced 4% Over $300k 34%

www.FiveStarAlliance.com
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THE VACATION EXPERIENCE OF A FIVE STAR ALLIANCE USER

Five Star Alliance count their users as an active and savvy audience who
reference the site as representing the most upscale properties in the world.

TRAVEL FORECASTS AND INTERESTS THE AVERAGE VACATION SPEND
78% plan to travel domestically in the next 12 months Under $1,999 3%
94% will choose a hotel in a great location $2,000 - 3,999 11%
78% will choose a hotel that caters to business travelers $4,000 - 4,999 23%
71% plan to travel internationally in the next 12 months $5,000 - 6,999 28%
53% feel value is more about quality and $7,000 - 10,000 16%
service than price Over $10,000 19%

5% feel Travel Insurance is a concern while traveling

A USER WHO VALUES QUALITY ARE MEMBERS OF AIRLINE
95% like to try new things and explore new places REWARDS PROGRAMS
91% do not mind paying more for a high quality Air France 4%
product or service experience American Airlines 16%
94% like the ner things in life British Airways 9%

Continental 9%
CREDIT CARD USAGE Delta Airlines 14%
Once 6% Jet Blue 4%
Two - three times 15% Northwest Airlines 6%
i m— 16% United Airlines 14%
Seven - ten times 12% S IS 0
More than ten times 51% VITEJIA/ATETIE S
Other 13%

Note: Used primary credit card for travel, leisure,
or entertainment purposes during the past 30 days. None 3%

www.FiveStarAlliance.com
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TRADITIONAL ADVERTISING UNITS
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Homepage

Superbanner
728x90 —
$30

......

www.FiveStarAlliance.com

Superbanner
728x90
$30

Button
160x110
$20

Skyscraper
160x600
$30

Textlink
$10
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INTEGRATE CUSTOM MICROSITE
($30,000 at fee per month)
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